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In making us consider each one of the 
senses, the exhibition will offer new 
perspectives on a familiar environment 
inviting even locals to view a space with 
'new eyes'. Sensing London is an 
exercise in listening, in the widest sense. 
Of noticing what is around us. Be this 
the architecture, the history or the mark 
the community has left on an area. 

Sensing London will allow us to see 
deeper and to explore the limitations 
w e p l a c e o n o u r s e l v e s i n o u r 
understanding of the world.  

The exhibition will be part of Open 
Senses in May 2017; a weekend festival 
of sensorial art exhibitions, live events 
and performances, sensory journeys 
and walks, open studios and labs, and a 
ground-breaking symposium. More 
detail in the Appendix.

Sensing London will commission up to 
10 artists from a wide range of 
disciplines to create multi-sensory 
artworks in response to a group of 
places. The Artworks will take the form 
of a ‘token’ made available via a 
vending machine to a wide number of 
people across the city in dispersed 
locations connected to one another 
though a map which charts a sensory 
exploration across the city. 

We are currently looking for a lead 
sponsor and this proposal outlines 
some information on the exhibition. 
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Up to 10 co-ordinates on the London 
map will be chosen, using a curatorial 
device such as selection from a 
topographical map of London, defined 
through colour, where each point is 
chosen from a distinct colour band.  

Artists would then be invited to respond 
to a particular place, through the 
amplification of one or more of the 
senses. The commission would be 
experienced in situ, encouraging deep 
contemplation of place by the audience. 
The experience should be physical, 
supported by add-on digital content via 
the Open Senses app. 

We see these as a series of discreet 
interventions rather than large scale 
public installations, delivered through 
the mechanism of a paid for vending 
machine located onsite for a small fee of 
around £1. 
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The capsule might contain a vial of 
perfume made from the essential oils of 
medicinal herbs grown in the area, a 
s m a l l a u d i o p l a y e r re l ea s i n g a 
soundscape made up from local poets, 
or a tiny edible digitally printed 
sculpture.  



Each item would be accompanied by a 
map / catalogue that documents the work, 
the context of the place and the wider 
project. 

The beacons in themselves will also 
provide their own point of focus, drawing 
attention and bringing in members of the 
public from around. They will form the 
focus of an additional commission, linking 
the beacons across the city.  

As each location stands alone as an 
artwork which relates to its location, the 
exhibition can be enjoyed on a lunch 
break, over one long meandering 
afternoon, or through a series of visits over 
time. 
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Open Senses is a new festival in 
London May 2017 with the intent to 
explore, challenge and promote the 
senses. Partners include the National 
Gallery, Wallace Collection, Royal 
Academy, Roundhouse, Rich Mix, 
Nesta, Guy's Hospital, Bittersuit, 
Courthauld, Oxford, Roehampton and 
LSE universities, Sencity, and of course, 
Vetyver. The list is growing weekly. 

A few sensory artists we are interested 
in commissioning are highlighted 
below along with exhibition costs.



Approximate costs: 

Print & design:   £5,000 
Commissions (fee)  £15,000 
Commissions (production) £30,000 
Curatorial & delivery (fee) £10,000 
Vending Machines   £7,500 
Beacon Commission  £50,000   

Sponsorship Opportunities: 

Logos on the vending machines 
Logos on all print 
Logos on App content  
Where possible logos on perfume vials, MP3 players and 
other delivery mechanisms 

Expected Audiences: 

Destination visitors: ABC1 audiences 18-40, visiting 
specifically. 
Accidental visitors: ABC1&2 audiences, all age groups, 
interacting through seeing something interesting 
happening onsite. 
15,000 people with direct access though OS festival 
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Proboscis is an independent artist-led creative studio directed 
by Giles Lane and Alice Angus. It is fascinated by stories and the 
complex issues of people’s lives. By developing cultures of 
listening, It hopes to tease out what people value about the 
situation and context in which they find themselves and then to 
help them create communicate and share these things. They 
work with a variety of mediums. 

Barnes & Webb are a London 
b a s e d b e e h i v e r e n t a l 
company passionate about 
bees, urban beekeeping and 
finding innovative ways of 
sharing this. Their mission is to 
spread their passion with 
wider audiences and help 
them to reconnect with teh 
nature which surrounds us. 



Drinks Factory is a collective 
of like-minded bartenders at 
the top of their craft looking 
to expand their creativity and 
knowledge of cocktails by 
pushing the boundaries of 
their respective crafts. Their 
approach is creative and 
s c i e n t i f i c a n d t h e y a re 
meticulus in their passion for 
using  flavour to tell complex 
stories.

Sarah McCartney is a Perfumer, who creates scents 
inspired by a place or a person at a certain moment, 
often not ones common to the world of perfumery. 



In The Dark is a collaborative project between a 
new generation of radio producers and radio 
enthusiasts. It wants to create a mini-revolution in 
the way people think about spoken-word radio by 
lifting it out of its traditional settings and 
celebrating it in new and exciting ways.

Kayo Chingonyi is an English 
poet and curator. His work 
r e f l e c t s c o n t e m p o r a r y 
culture, with subtle political 
r e f e r e n c e s . H e 
predominantly makes use of 
urban settings working with 
themes of full of contrast, 
def t l y managed wi th a 
buoyant and musical hand: 
darkness and light, penance 
and retribution, guilt and 
owing – all of these are 
recurring themes.



Sarah Hyndman is a graphic 
designer, author and public 
speaker, known for her interest 
in the psychology of type, who 
aims to change the way we 
t h i n k a n d t a l k a b o u t 
typography.

Specular Assembly is a group 
of v isual art is ts working 
p re d o m i n a n t l y w i t h t h e 
medium of photography. Their 
work is site responsive and 
t h e y p a r t i c u l a r l y f o c u s 
attention in non-art spaces and 
those with a powerful or 
unique architectural, poetic or 
political history.



She optimises ergonomic 
design to offer  personalised 
solutions for such repetitive, 
anxiety-dr iven act ions as 
habitual fiddling or chain-
s m o k i n g a s a c o p i n g 
mechanism. Charlotte has 
drawn inspiration from several 
s o u r c e s , i n c l u d i n g f r o m 
traditional worry beads to 
documented scientific research 
which demonstrated how the 
handling of an object can block 
trauma and anxious  
thoughts.

Charlotte Garnet is an award winning British graduate designer, 
selected from the 5 Bright Young Gems winners  at IJL  to create her 
work  from the Alexander McQueen Sarabande studios. Her graduate 
collection, 'Cure for the Itch’, explores the subject of anxiety driven 
habitual behaviours. 



HEKA is a multidisciplinary design studio and 
consultancy with a focus on wellbeing and 
sustainability. Inspired by the alchemy of nature, 
the studio was founded in 2013 by London-based 
designer and RCA graduate Lauren Davies. 

Together with Michael Cleland of creative coffee 
consultancy, Dunne Frankowski, HEKA-LAB's 
designed and created a small installation based on 
their shared love of coffee, perfume and flavour. 
Visitors to the coffee shop and exhibition were 
invited to use their sense of smell and taste to help 
them discover more about the provenance, 
varietal and processing methods of coffee. As 
learning progresses sequentially, taste and smell is 
aided by a reference point or a sensory memory. 
Their aim was to help people discover these 
sensory tools in the hope that they would continue 
to use and develop them each time they drink 
coffee therefore making them more aware about 
where their daily cup originates. As part of the 
project, Lauren designed a series of limited edition 
prints. Each print illustrates my own visual 
interpretations of the unique character of each of 
the three coffees we were promoting. 



Vetyver make experiences more memorable and seductive by marrying branding, 
commissioning and production expertise with sensory design, unleashing the 
power of sound, smell, taste, touch, words, and experience to create multi-sensory 
brands, experiences and events. Vetyver work with brands, institutions, creatives, 
academics and artists across all the senses. 

The team 
Claire Sokell: Thompson: Founder, Sensory Consultant and Open Senses Advisor 
Alice Cicolini: Designer, Curator and Commissioner 
Jo Barratt: Sensory Designer and Producer 

If you find this interesting call Claire on +44 7779 229938 or email 
feel@vetyver.co.uk 
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OPEN SENSES FESTIVAL 
19-20 May 2017 

APPENDIX: OPEN SENSES 



INTRODUCTION 

A weekend festival of art exhibitions, live events and performances, sensory journeys 
and walks, open studios and labs, and a ground-breaking symposium.  

Our aim is to bring London to its senses. 

The Mission: 
• Bring London to its senses, awaken people’s awareness and reconnect them to the rich and sensual 

world surrounding them. 
• Bring together sensory experts, scientists, artists and health professionals with a minimum of 15,000 

public attendees and a media reach of millions. 
• Support artists with sensory impairments and disabilities 
• For London to be seen as the leading city in the field of sensory art and science.



FESTIVAL PROGRAMME: OVERVIEW 

Open Senses will unite diverse communities spanning academia, healthcare, arts, entertainment, creative 
and commercial sectors. Organisations as diverse as Oxford University, Hailo Cabs, National Gallery, Dans Le 
Noir, the Wallace Collection, Royal Academy, the Roundhouse are already involved. 

Open Senses Symposium 
Expert guests I Interactive presentations I Engaging seminars  I Creative networking 

Sensory Journeys 
Sensory Map I Sonic Bikes I Sensory Hotspots  I Sensory Tours  

Sensory Arts 
LIVE ART:  BitterSuite I Sencity I i=u I Sensory Busking  IHack the Senses I Sensory Spectacle: I Implicit / Explicit 
EXHIBITIONS: Common Senses I National Gallery I Roundhouse Radio I Rich Mix I Hailo I   

F&B 
Dans Le Noir I Synaesthesia Kitchen I

Open Studios 
Beavertown UK I Nordoff Robbins I Institute of Making I Holistic Workshops I Room One I Kimica I  
4160 Tuesdays I 69 Colebrook Row I



FESTIVAL PARTNERS 

Galleries 
National Gallery 
Wallace Collection 
Royal Academy  
Courthauld Gallery 

Cultural Venues 
Rich Mix 
Poet in the City 
Young Vic 

Academia 
CenSes 
X-Modal Lab, Oxford 
Westminster University  
Roehampton University 
LSE 

Health 
LAHF 
Nordoff Robbins 
Guys St Thomas 
Moorfields Eye Hospital 
Sense UK 

Food / Drink 
Beavertown brewery 
Dans Le Noir 
Synaesthesia Kitchen 
Daniel Ospine 
Charles Michel 
Crossmodailsm 

Music / Sound 
Kings Place 
Spitalfields Music 
Mayor of London Busking 

Radio 
Roundhouse Radio 
Life in Scents 

Cross-disciplinary 
Vetyver 
Hack the Senses 
Flavour And Some 
Institute of Making 
Sencity 
BitterSuite

Cross-disciplinary. cont 
The Institute Of Making 
Crossmodalism 
I=U 
Freyja Sewell Design 

Perfume 
Sarah McCartney 
Nadjib Achiabou 
Odette Toilette 

Artists 
Sarah Hyndman 
Tereza Stehlikova 
Kaffe Matthews 
Amy Sibley Allan 
Kayo Chingonyi 
Jamie Hamilton 
Phaedra Ensemble 
Fred Thomas 
Janice Wang 
Chris Lloyd 
Katherine McLean 
Lisa May Thomas

WHO WHAT WHEN WHY 

VR / AR 
Room One 
Kimica Studios 

Academic experts 
Prof. Charles Spence 
Prof. Barry Smith 
Prof. Sophie Scott 
Dr. Ophelia Deroy 
Dr. Rozelle Kane 
Dr. Clare Jonas 

Arts, Culture, Creative Strategy 
Steve Cross 
James Wannerton 
Claire Sokell Thompson 
Jo Barratt 
Jon Slack 
Eugene Feygelson 

Accessibility 
Kara Jarrold 
Zara Jayne Arnold 
Marcus Innis  



COMMITTEE 

 Creative Director     Development                      Producer / Curator          Strategist   
 Stephanie Singer    Lawrence Becko    Josh McNorton   Ronald Ligtenberg 

WHO WHAT WHEN WHY 

Academic experts 
Prof. Charles Spence (Oxford University) 
Prof. Barry Smith (Director, Institute of Philosophy) 
Prof. Sophie Scott (UCL) 
Dr. Ophelia Deroy (Institute of Philosophy) 
Dr. Rozelle Kane (Gastroenterologist) 
Dr. Clare Jonas (Syn Lab, University of East London) 

Arts, Culture, Creative Strategy 
Steve Cross (Wellcome Public Engagement Fellow) 
James Wannerton (UK Synaesthesia Association) 
Claire Sokell Thompson (Vetyver) 
Jo Barratt (Vetyver) 
Jon Slack (EUNIC) 
Eugene Feygelson (i=u) 
Megan Kieren 

Accessibility 
Kara Jarrold (Sense UK) 
Zara Jayne Arnold 
Marcus Innis  

Artists 
Tereza Stehlikova 
Janice Wang 
Chris Lloyd 
Katherine McLean 
Lisa May Thomas 

Crossmodalism 
Sarah McCartney 
Nadjib Achiabou 
Odette Toilette 



EVENTS
• BitterSuite 

Experiential live classical concerts 

• Flavour and Some 
Immersive dining experiences the week leading up to the weekend and the week after Open Senses, as 
well as May 19th. 

• Katja Rosenberg 
The Patient Pathway: At the Royal London Hospital: 10-15 artists accompany cancer patients through 
chemotherapy and create a collaborative outcome each which will all be presented in the Royal London 
Hospital. 
St Augustine’s Tower: This will be a venue for the week leading up to– and the weekend itself. There will be 
small intimate sensory experiences around the tower. Joseph Clarke primary school will also be performing 
a piece. 

• 4160 Tuesdays 
Perfume workshops at award winning perfume lab 4160 Tuesdays 

• Moorfields Eye Hospital 
Me Myself and Eye: An exhibit created by artist Marcus Innis on the experience of the world from the 
perspective of Usher’s syndrome 

• National Gallery 
Relax With Paintings: An aurally led meditative experience exploring the relationship between Victorian 
paintings and scent. Created by award winning, emerging scent artist and cultural historian: Tasha Marks.



EVENTS

• Open Senses Workshops  
Inclusive workshops focusing on the senses in performance / Embodiment / holistic massage / touch in 
performance & somatic practice and more. 

• Royal College of Arts 
A student pathway programme giving RCA first year students a 2-week challenge to create work under the 
exploration of the inclusion of the senses in art: The Audience as the artwork. Students work will be 
exhibited as part of the festival. 

• We Are Now 
An event at Rich Mix exploring technologies in immersive performance and how we can use them to bring 
us closer to the environment around us. 

• Sencity 
A music event for Deaf and hearing people, where sensory facilities are used to experience the music with 
all of your senses. 

• Sonic Bikes 
Sonic bikes with poetic audio guides, leading you around London into the environment and into the 
senses. 

• The Young Vic 
The Young Vic will host sensory performance workshops for young people as part of the Open Senses. 
These workshops will be fully inclusive and put the senses in performance to the test. It will be an open 
workshop, and it will be fully accessible.



OTHER PARTNERS



AUDIENCE: PROFESSIONALS
We will be appealing to different professions: 

• Creatives: Designers, architects, perfumers, composers / musicians, 
creative directors, sensory designers, agencies, environmental / interior 
designers,  

• Strategists: Trend consultants, brand strategists and managers, urban 
planners, sensory consultants, arts committees 

• Healthcare: policy makers, design / architectural managers, doctors, 
innovation and arts programs, charities and trusts 

• Academics: Neuroscientists, Psychologists, cross-modalists, 
researchers, students  

• Events: organisers, producers, performers 

• Press: mainstream, niche, arts, innovation, lifestyle, bloggers across all 
channels 

• Commerce: retail, hospitality, travel, FMCG, pharmaceuticals, 
electronics, automative, furnishings 

WHO WHAT WHEN WHY 

Jamie XX released In Colour 
focused on Jamie XX's 

synaesthesia selling 19,255 copies 
in its first week., nominated for the 

Mercury Prize, Entered the Billboard 
200 at number 21. 

168,000 visited Royal Academy 
Sensing Architecture  

The Architects’ Journal called the show 
‘era-defining’ and it drew significant praise 

for its joyous encounter with the 
physicality of architecture as space, as 

presence, as experience.

Kew Gardens' 2013 sensory 
festival "IncrEdibles" increased 

admissions to be 10% ahead of target for 
2013 reaching 1.7million visitors - 25% 
ahead of the outcome in 2012/13 and 
represents a 5% increase on the last 5 

year average.



AUDIENCE: GENERAL PUBLIC 

London at Large 
Providing high-profile events in the 
public domain that aim to be open 
and appealing to everyone, 
appealing on a very human level. 

Sensory Audience 
Providing more niche events to 
satisfy and inspire those that are 
already interested / involved in 
sensorial experiences. 

WHO WHAT WHEN WHY 

Who are they?
25 - 50, educated, cultural. 

People in the know. Early adopters. Considerate 
consumers. Emotionally intelligent. Physically aware. 

Curious and intelligent. 

Interests: neuroscience, design, mindfulness, modern 
philosophy, literature, arts, music, psychology, 
performance, food, nutrition and drink trends 

(microbreweries, slow-food etc.) , fragrance, travel, 
nature, science, tech, innovation, health.



AUDIENCE: LOOK LIKE

WHO WHAT WHEN WHY 



AUDIENCE: READ 

WHO WHAT WHEN WHY 



AUDIENCE: READ 

WHO WHAT WHEN WHY 



AUDIENCE: LISTEN 

WHO WHAT WHEN WHY 



AUDIENCE: GO TO 

WHO WHAT WHEN WHY 



FURTHER READING 

WHO WHAT WHEN WHY 

Royal Academy: Sensing Spaces Exhibition  
 - The Telegraph 

“Inspiring” - London Evening Standard 
“Epic” - Wired 
“Enchanting” - The Independent 
“Era-defining” - Architects’ Journal 
“One of the most exciting exhibitions of 2014” - Time Out 

http://www.theguardian.com/lifeandstyle/2016/mar/26/ive-been-told-bacon-smells-lovely-life-without-sense-smellDaily Mail: 2000 shares: 

 http://www.dailymail.co.uk/sciencetech/article-2997002/Do-synaesthesia-Online-test-reveals-perceive-colours-tastes-sounds.html 

“The rise of multisensory dining” http://www.viva.co.nz/article/food-drink/the-rise-of-multi-sensory-dining/http://vangogh-alive.comhttp://artdaily.com/news/80995/Stimulate-
your-senses-as-Tate-Sensorium--a-new-immersive-art-experience--is-unveiled-at-Tate-Britain#.V12FzFd-H7U 

"Multisensory experiences build a sense of ownership." Carmine Gallo in Forbes Magazine Carmine Gallo is an American author, columnist, keynote speaker, and former 
journalist and news anchor.  http://www.wsj.com/articles/please-eat-the-art-work-the-rise-of-the-multisensory-museum-1449071066  

IKEA: http://designforeurope.eu/news-opinion/designing-all-five-senses  

Charles spence: http://www.theguardian.com/lifeandstyle/2014/sep/24/charles-spence-food-scientist-changing-eat-flavourGuardian  

story about life without smell : 3005 shares: http://www.theguardian.com/lifeandstyle/2016/mar/26/ive-been-told-bacon-smells-lovely-life-without-sense-smell  

Daily Mail: 2000 shares: http://www.dailymail.co.uk/sciencetech/article-2997002/Do-synaesthesia-Online-test-reveals-perceive-colours-tastes-sounds.html  

“The rise of multisensory dining” http://www.viva.co.nz/article/food-drink/the-rise-of-multi-sensory-dining/ http://vangogh-alive.com http://artdaily.com/news/80995/Stimulate-
your-senses-as-Tate-Sensorium--a-new-immersive-art-experience--is-unveiled-at-Tate-Britain#.V12FzFd-H7U[

http://www.theguardian.com/lifeandstyle/2016/mar/26/ive-been-told-bacon-smells-lovely-life-without-sense-smellDaily
http://www.dailymail.co.uk/sciencetech/article-2997002/Do-synaesthesia-Online-test-reveals-perceive-colours-tastes-sounds.html
http://www.viva.co.nz/article/food-drink/the-rise-of-multi-sensory-dining/http://vangogh-alive.comhttp://artdaily.com/news/80995/Stimulate-your-senses-as-Tate-Sensorium--a-new-immersive-art-experience--is-unveiled-at-Tate-Britain#.V12FzFd-H7U
http://www.wsj.com/articles/please-eat-the-art-work-the-rise-of-the-multisensory-museum-1449071066
http://designforeurope.eu/news-opinion/designing-all-five-senses
http://www.theguardian.com/lifeandstyle/2014/sep/24/charles-spence-food-scientist-changing-eat-flavourGuardian
http://www.theguardian.com/lifeandstyle/2016/mar/26/ive-been-told-bacon-smells-lovely-life-without-sense-smell
http://www.dailymail.co.uk/sciencetech/article-2997002/Do-synaesthesia-Online-test-reveals-perceive-colours-tastes-sounds.html
http://www.viva.co.nz/article/food-drink/the-rise-of-multi-sensory-dining/
http://vangogh-alive.com
http://artdaily.com/news/80995/Stimulate-your-senses-as-Tate-Sensorium--a-new-immersive-art-experience--is-unveiled-at-Tate-Britain#.V12FzFd-H7U%5B


THE FESTIVAL: SENSORY ART MENU 

Banquet and the senses 
Curated by Sensory Sites  
  
Immersive installation: How do 
the senses speak to each other? 
Scientific data collected by 
CenSes 

London Sensory 
Venue: Streets of London 
Curated by Vetyver 
Sensory installations, clues and 
hotspots: re-sensing, re-
imagining and re-connecting 
Sensory London. 

Flavour & Some 
Experiential Dining

Sensory Busking 
Curated by I=U & The People 
Pile 
Sensory installations dotted in  
London's busking spots 
Piccadilly Circus / oxford street / 
charing cross / kings x / carnaby 
street / southbank / liverpool 
street station / Trafalgar square / 
Carnaby street 

Joseph Clarke Poetry: 
Venue(s): Moorfields, Sonos  
Poetry performances 
Synaesthesia written by blind 
school children from Jospeh 
Clarke

Sensory Spectacle 
The Sensory Classroom or the 
Sensory Dining room  
A way to learn how Sensory 
Processing Disorders might impact 
your life. 

Sound and Poetry 
Venue: Sonos 
Curated by Kayo Chingonyi 

Open Senses 
Venue: Rich Mix 
Curated by Megan Kieren 
Technologies in the sensory 
experience 

WHO WHAT WHEN WHY 



THE FESTIVAL: SENSORY ART MENU 

Sensory Circus 
Curated by Crossmodalsits 
A collection of crossmodal and 
sensorial installations taking 
place around London. 

Open Senses: Rich Mix 
Venue: Rich Mix 
Curated by Megan Kieren 
Technologies in the sensory 
experience 

Flavour & Some 
Experiential Dining 

LSE: Law and The Senses 
Venue: LSE 
TALKS: How do the senses affect 
the law / the courtroom / the 
victim / the lawyers? 

The Winemakers Club 
Venue: The Winemakers Club 
Sensorial Film evening 

Typography 
Sarah Hyndman demonstrates how 
slight changes in typography can 
alter the sensorial perceptions of 
objects

Other partners TBC: 
Royal Academy 
Science Museum 
British Museum 
The Barbican 
The Roundhouse Radio 
Heart n Soul 
and more... 

WHO WHAT WHEN WHY 



WHY THE SENSES … NOW? 

Walking into a shopping centre Mumbai, Milton Keynes or Mexico City today we're often hard 
pressed to know what city we we’re in, what season and the time of day.  

The modernisation of the the twentieth century has largely been characterised by sanitisation, 
simplification and uniformity in the name of progress. At the same time, huge increases in network 
technologies have meant that we are retreating into a digital world of twitter, instagram 
and Facebook. We tune in to this world at the expense of experiencing the real world.  

But people are rejecting this trend and are beginning to desire and re-connect with the world around 
them, and what it means to be human.  

We are in the midst of a sensorial renaissance in and people are opening their eyes (and ears and 
noses!) to the potential of the senses.  

London, is now a city where Immersive Theatre, Experiential Dining, and Virtual Reality are 
commonplace and mainstream galleries and museums are blossoming with innovative and interactive 
programmes which question the traditional idea of the exhibition and entertainment. 

WHO WHAT WHEN WHY 


